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are likely to continue to do so. Many 
also have felt it to be a mistake to 
exclude from this wider fellowship into 
which the churches are coming Uni- 
tarians, Universalists, and like-minded 
Christians; while as to the Christian 
Science church, the Salvation Army, 
and divers other forms of Christian 
activity, no answer is forthcoming. 
There is yet needed the catholicity large 
enough to comprehend them all. 

Nevertheless the impossible has come 
to pass. This imposing army of Chris- 
tian believers have forgotten their dif- 
ferences of polity and doctrine and 



creed, remembering only their common 
call to service; and thus they have 
attained, in a real and vital measure, 
unto the "more excellent way." 

Many in one, our fathers said, 

Many in one, say we; 
Of differing creeds, of differing forms, 

Love brings us unity. 

From each, from all, may life outflow, 

To each and all flow in 
It needs us all to swell the chords 

Of life's triumphant hymn. 

— Proc. of Seventh Ann. Meet, of Congr. of 
Rel., Buffalo, N.Y., iooi, pp. 304-5. 
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In the recent convention of adver- 
tising men held in Baltimore the religious 
advertising campaign, conducted in the 
Baltimore News, has received such in- 
dorsement that a word as to the aims of 
the campaign may be in season. 

Speaking from the pulpits of some 
thirty churches of the city, Christian 
advertising men touched almost without 
exception upon the merits of this cam- 
paign. Their indorsement will make it 
far easier to secure support for the con- 
tinuance of this effort from a wider 
circle of church leaders. It needed 
something of this sort, and from this 
quarter, to convince conservative Chris- 
tian business men of the sanity of such a 
course of advertising; and to break 
down in their minds any feeling of a loss 



of dignity to religion through this cam- 
paign. 

The burden of the messages of these 
speakers seemed to be more the idea of 
driving home truths through advertising 
than of simply creating a psychological 
effect by the repetition of phrases and 
by constantly bringing before the minds 
of the reading public the same suggestion 
regarding the matter to be advertised, 
whether the suggestion were true or 
false. We never have felt that merely 
the psychological suggestion of "going 
to church" would in itself cause any 
material increase in church attendance. 

Our purpose in advertising has lain 
deeper than this, and can be summed 
up in a succinct way under the following 
heads : 



ADVERTISING CHRISTIANITY 



89 



i . The commending of the church and 
Christianity to the minds of the hostile 
and indifferent. 

2. The confronting of Christians with 
what the implication of the gospel 
demands of them by way of applied 
Christianity. 

3. Stimulating Christian thought 
along progressive lines, and creating 
a demand for more vital Christian mes- 
sages. 

4. Imparting to the newspaper staffs 
of the daily press a religious point of 
view. 

5. Creating a demand upon the press 
for better and fuller reporting of religious 
news. 

6. Helping reform measures and fur- 
thering social service. 

Certain of these prophecies we feel 
sure have been coming true; and 
particularly that relating to the effect 
upon the mind of the press regarding the 
importance of religious news, and as 



regards the creation of a greater demand 
for religious news. Through carefully 
laid plans, particularly that of placing 
in the hands of all the delegates to this 
convention reproductions of eight of the 
four-page advertisements of the past 
season, it is hoped that a great piece of 
missionary work will be accomplished 
through the sending of these delegates 
away to all parts of the country armed 
with this gospel of the relation of the 
church to modern advertising. The 
result will almost inevitably be that 
within the next year we shall see similar 
efforts springing up all over the country. 
It has been a privilege to share with 
the Philadelphia North American the 
honors of doing this pioneer work in the 
realm of religious publicity, and to pay 
tribute to the leader of the publicity 
emphasis of the Men and Religion 
Forward Movement, Mr. William T. 
Ellis, from whose fertile brain grew the 
whole plan. 



